
DEPARI'MENT OF TOURISM STUDIES
SCHOOL OF BUSINESS STUDIES

CENTRAL UNIVERSITY OF KERALA

N{intrtes of'the nrceting of Board of Studies Meeting Held on 0g November, 20l g
in the Conference l{all of Gangotri Building.

The follovving members were present in the meeting

l' Dr' R' Kannan, Professor, Cent re for Tourism & Hotel Managenrent, Madurai Karnara.|
Un iversity, Madurai (Member)

2- Dr. B. Rajendran, principar, KITTS, Thiruvananthapurarn (Member)

3' Dr' Vinod' C. Sugathan, Head of the Department, S.N. College, Varl<ala(l\{ember)

4' sri' shaji Madhavan, Director, Food cralt Institute. Thiruvanant6apuram

(Special lnviree)

5' Sri' Raghu Dasan, Adclitional Director, Dept. of Tourism, Govt. of Kerala(special In'itee)
6' Dr' sibi'P'S (Acadernic coordinator, Depart,rent of rourism Studies, central Universit, o1-

Kera la(Cha irpersolr )

The nleeting of PG Board of Studies in Tourisrn Studies began with for.rnal welcome to all
the rnembers to the first meeting of BoS exrended by Dr. sibi.p.s, Acadernic coordinator. and thc
chairperson of BOS.

The chairman presentecl an overview about the departrnent and placed the agencla fbr the
deliberations of the members

AGENDA ITEM 1: Revicw' of the present syllabus and suggesting thc amendments requirerl.

The current course curriculum prepared by the consultative committee was,railed to thc
rnembers early for reviern'and the suggestions. The chairnrarr presented tlie draft syllabLrs with
necessary modifications required in the current syllabus. There were a detailecl discussion and thc
board suggested feu'changes wlrich are listed in the Arrnexure l. Revised syllabLrs by incorporating
the changes proposed by the nrenrbers was presented in lront of the boarcl in the afternoon ancl tlic
board approved it.



AGENDA ITE,M 2 : Approval of the Panel of Board of Examiners. The members prepared the

panel of examiners for MBA Travel arrd Tourism Management. Considering the number o[

Professors and Associate professors in Tourism discipline is comparatively [ess. ferv Assistant

professors who are coordinators of PG departrnents \ryere also suggested in the list (Annexure 2)

AGENDA ITEM 3: Question paper pattern

The members discussed the question paper pattern for the End Sernester examinations of MBA

(TTM) and approved it. (Arrnexure 3)

After deciding on these agenda, the meeting ended with vote of thanl<s to all the members by the

Chair person.

4'r-*Gr\.1,...
Dr. R. Kannan (Menrbcr)

Dr. Vinod. C. Sugathan (Member)

Sri. Shaji Madhavan (Member) Dr. SibilP.S (Chairperson)

(\1
a.jendran (Membcr)

@*,,\re
Sri. Raghu Dasan(Spbcial Invitee) l I



Annexure I

The changes proposed by the rnernbers of Board of Studies of MBA (Tourism and

Travel Management) of Central University of Kerala

1. To change'Business Conrmunication &Sofl Skills'and'Personality Dvt &Life sl<ill'as

core practical papers with only Continuous Evaluation.

2. To introduce credits for practical papers Destination visit I (credit 2), Destination visit

Il(credit 3), Destination visit III(credit 4)

3. To nrove few courses to other semesters, to add few courses and to merge two courses

4. To introduce MOOC courses with credits replacing Viva-voce examinatiot-ts

5. Suggested a list of Audit courses and Open Elective courses

6. Four Elective streams were proposed for Third and l'ourth semester with lbur courses

Dr. R. Kannan (Mernber)Fa(\\\.

an (l\4ember)

Sri. Sliaji Ma
k

Dr. Sibi.P.S' (Chairperson)

\ J k(r'l8
Sri. Raghu Dasart(Special lnvitce)/

(Member)
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Annexure II

CENTRAL UNIVERSITY OF KERALA
SCHOOL OF BUSINESS STUDIES

DEPARTMENT OF TOURISM STUDIES

D".tgrrtim 
I

i

P'ofe r,. P,,'l,riitliri- 
I

University, Pondicherry 
I

P-f.r*,: 
" -l

Department of Commerce, Sri Krishnadevaraya Universitl,. I

J Vinayaka Nagara,Cantonrnent, Bellary, Karnataka 
l

Professor, Depaftment of Tourisrn . Pondicherry Universitl. 
i

Kalapet, R V Nagar, Pondicherry 
i

Professor. Center for Tourism and Hotel Managernent. 
l

Madurai Kamaraj University, Madurai _ ]
Director, School of l-ourism Studies, Priyadarshini Hills. 

]

MG University, Kottayam, Kerala l
Principal, KITTS, Thiruvananthapuram ____ ]

'*Ivx 
t t 

I

iCollege, Madurai 
l

I

I

I

.l

I

Head, Departrnent of Tourism, Pazhassiraja College.

Pulpallv. Wavanad

Associate Professor &Head" Dept. of 'I'ourisnr. lndira

Gandhi National Tribal University, Amarkantal(, MP

;r"r Ad*i""tr"t.* -- 
I
I

Kuvernpu University, Shankaraghatta, Shimoga _ _ 
j

Head, Department of Tourism Studies, Banarus Hindu

University, Varanasi

Associate Professor, Depaftment of Tourisni, Christ

Universitv. Bansalore

Head, Dspt.tment of To*ism, Gouinda Pai Covemment 
-

College, Mani eshwaram. Kasara

Head, Department of Tourism Administration, Mangalore

University, Mangalore

Head,Department of Touri srn, Covernmentcol lege,

Dr. Joseph P D

Dr. Dileep

Name of the Pancl Member

Prof. Sampada Kumar Swain

Prof. Bheetnanagouda

Prof. Y. Venkata Rao

Prof. R. Kannan

Dr. Robinet Jecob

Dr. B. Raiendran

Dr. Dileep M R

Dr. Jitendra Mohan Mishra

Dr. Binoy T A

Dr. Shyju P j

Dr. Joby Thomas

Dr. Sindhu Joseph

Dr. Bindu V T

Kondott

ment of Tourisnr

of Members - Board of
Tourism and Travel :

Sl. No.



Avinashlingam University for Worten,

Coimbatore, Tamilnadu -641 043

17 Mr. Shelji Mathew Associate Professor

Departrnent of Tourism

Pazhassi Raja College, PulpallY

Wayanad

18 Dr. Bindi Varghese AssociateProfessor

Department of Tourism Studies

Christ University. Bangalore

19 Dr. Rajaselchar Professor

Department of StLrdies in Commerce

Ljniversity of l\4ysore,

Manasasan gothri, Mysore-577006

20 Dr. S. Riyasudheen Associate Professor, Department of Managemenl Studies.

Pondicherry Un iversity, Puducherry

21 Dr. T.N. Sreedhara Fiofessor, Department of Management studies, Mangalore

University

22 Dr. K. Chandrasekhar Professor and Director ,lMK. University of Kerala.

Karyavattarx can')pus. Th iruvananthapurarn

23 Dr. Sar-rthoshkumar Associate l)ro1'essor, MG college. Lrniversity o1' Kerala

1A Dr. Deva Balane Associate Professor, Deparlrnent of Tourism T.agore Arls

college, Pondicherrl

25 Dr. Vinod C Sugathan Head. Research Depafiment of Economics, S.N College,

Sivagiri, Varkala, Thiruvananthapuram

Dr Kannan
.+ fe(\r..\rg.mber) \ ber)

Sugathai-(Member)

A'.\q
I Invitee)Dr. Vinod. C.

f itt
(Chairperson)

,ryW'
Sri. Shaji Madfiavan (Member) Dr. Sibi.



Annexure III
CENTRAL UNIVERSITY OF KERALA

SCHOOL OF BUSINESS MANAGEMENT

DEPARTMENT OF TOURISM STUDIES

Question paper Pattern for

Section C

Case Study 1x 10 =10 Marks

16 (Read the case and in light of given descriptron and answerthe questions given below)

Questions:

1.

2,

J.

MBA(Tourism and Travel Management semester- end examinations

Section A

Answer all questions. 10X2=20Marks

1to 10 Questions

Section B

Answer all questions. 5x6=30Marks

11 A) or U)

12 A) or B)

13 A) or B)

14 A) or B)

15 A) or B)
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Programme: MBA Tourism & Travel Management 
 

 
 

MBT5301 TOURISM MARKETING 
 

Course Code MBT5301 Semester III 
Course Title Tourism Marketing 
Credits 3 Type Core 

Course Description 
The course is designed to imbibe marketing and business skills in the travel, tourism, and  hospitality 
industry, thereby providing a platform for exploring contemporary marketing practices. 

Course Outcome 
By the end of the course, students are expected to be able to: 

 

 CO1: Gain Knowledge about the marketing concept of tourism

 CO2: Understand marketing techniques used in the tourism industry

 CO3: Familiarise with the contemporary marketing practices

 CO4: Develop an understanding of the marketing mix concept

 CO5: Develop the organizational skills need to succeed in tourism marketing.

Course Structure 

The following is a detailed syllabus of Tourism Marketing. 
 

Module I: Evolution of Marketing 

Marketing for Tourism  The Tourism Product  Features of Tourism Marketing  Marketing Functions  Market 
Research  Tourism Marketing Mix. 

Module II: Understanding the Market and the Consumer 

Marketing Environment  Consumer Behaviour  Buyer Decision Process  Demand Forecasting - Market 
Segmentation  Targeting  Market Positioning. 

Module III: Marketing Mix 

 Branding and Packaging  New Product Development  
Product Life Cycle: Price: Strategies and Approaches; Place: Channels of Distribution, Promotion: Advertising  
Sales Promotion  Publicity  Personal Selling;  People, Physical Evidence and Process. 

Module IV: Marketing of Tourism & Related Activities 
 

Global Marketing, Direct Marketing, Social Media & Digital Marketing, Green Marketing, Corporate Social 
Responsibility, Marketing Ethics & Consumerism - Trends in Tourism Marketing  Marketing of Destinations, 
Airlines, Hotels, Resorts, Travel Agencies, Events and other Tourism sub  Sectors and products. 

Module V: Developing Marketing Skills for Tourism 
 

Self Motivation  Team Building  Personality Development - Creativity & Innovation  Innovative Products in 
Tourism- International Perspective and Contemporary Trends. 



Programme: MBA Tourism & Travel Management 
 

 
 

Testing & Evaluation: 
 

Internal Assessment (40 Marks) External Assessment (60 Marks) 
Two Class Tests  20 Marks (10+10) 

Assignment  10 Marks 

Presentation  10 Marks 

End Semester Assessment 
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