GIR 3607: Media and Politics

Course Description

This course explores the dynamic role of media in politics, particularly as it works to mould
public opinion around socio-cultural debates, political institutions, and systems of power. It
contextualizes key issues raised by the intersection between media and politics, focusing on
the evolution of media forms, their impact on political strategies, and the transformations of
political/media practices through this confluence. Through detailed readings, class discussions,
seminars and written assignments, students would gain a deep understanding of the course.
This course examines how media and political institutions interact to shape public thinking and
debates around social and political problems, cultural norms, policies, and both media and
politics themselves. The course is designed to impart training pertaining to media, to compose
various media formats and to network with media organizations. Students are encouraged to
take up internships in the print media, and electronic media.

Course Outcomes

On completion of the course students would be able to achieve the following course outcome;

» Develop the critical ability to analyse media politics and narratives.

» Equip students with hands-on skills needed to engage in professional journalism.

» This programme is ideal preparation for research work and employment in media,
politics, communication and related fields.

» The course also empowers students to critically place and analyse media texts across a
variety of spaces such as newspaper, radio, television, and social media platforms, It
would help develop student competency in journalistic writing and job opportunities in
media houses.

I. Introduction to Media and Politics

Role of media in politics; Media narratives & representation; Transformations in media and
impact on politics; Media and State; Globalization and Media; Rise of digital activism; Online
civic/political engagement.

II. Mass Media: An Overview

Historical Development of Mass Media: Functions, Advantages, and Characteristics of Mass
Media.

Types of Mass Media: Traditional Media, Print Media, Electronic / Broadcasting Media,
Outdoor Media, and Digital Media; Social Media.



II1. Media and Politics
Media and Democracy: Role of Media in Democracy, and Media as Fourth Estate.

Media and Election: Political Communication, Political Campaigns, Political Debates, Public
Voice and Discussion, and Media as Public Educator

Media and Anti-corruption efforts.

IV. Media Critique & Analysis
Introduction to Media Critique

Basics of Media Analysis: Regulation of Media; Gender in Media; Issues of New Media;
Right to Privacy; Media Ethics, evaluation of media.

V. Journalistic Practices

Introduction to Journalistic Practices: Article Writing; Editorial Writing; Opinion Essay;
Blog Writing; Infotainment News; Investigative journalism.
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