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Management is doing things right; 

leadership is doing the right things. 

- PETER DRUCKER 



Department of Management Studies was established on 30th July 2019 with a vision 

of developing centre of global excellence in the area of Management and bring in 

innovations in pedagogy, foster entrepreneurship and provide industry institute 

interface for the budding managers. The department is determined to prepare young and 

dynamic professionals, entrepreneurs and researchers in marketing, finance, HR, 

Operations and Systems who can contribute in developing socially responsible business 

models. 

VISION  

To be a center of global excellence in the area of Management and bring in innovations in 

pedagogy, foster entrepreneurship and provide industry institute interface for the 

budding managers. 

MISSION  

To create professionals who are able to take decisions, implement and lead in the realms 

of business and other institutions across the globe. 

 GOALS 

The Department wishes • To prepare young and dynamic professionals, entrepreneurs and researchers in 

marketing, finance, HR, Operations and Systems.  • To contribute in developing socially responsible business models  • Collaborate with corporates of varied industries to get practical exposure so as to 

manage, lead and succeed in all endeavors. • To offer world class management programme  • To provide insights into the knowledge, skills and mould the attitude of the 

students to become professionals in their area of specialization.  

CORE VALUES 

The Department perceives strongly in • humanness, kindness, honesty, hardwork and positive thinking as essential 

qualities to work with and for people. • Equanimity,  integrity, inter personal rapport and dignity as the core values to 

have a healthy and productive work culture. 

The values of the Department are to: • To reflect the mindset of humanness • Inculcate a sense of belongingness • Deliver ethically , morally and socially responsible professionals 



FACILITIES 

The Department makes all possible efforts to equip the classrooms with all modern 

gadgets to facilitate for effective teaching and learning 

Computer Lab 

The Department conducts practical class pertaining to computer in the computer lab. The 

lab is connected with Wi-Fi facility. 

Books and E-resources 

The university Central Library issues text and reference books to the students. 

Campus Life 

The campus landscape is very vibrant that creates study atmosphere. 

DISTINCT FEATURES 

MBA is the professional programme designed to groom students with the skills and 

qualities expected to manage various functional areas, namely finance, marketing, HR, 

Operations, and Systems. 

Duration  

MBA is a regular PG Programme with a duration of two academic years offered under 

CBCS comprising of four semesters. In each academic year there shall be two semesters 

commencing from June to November and December to April respectively 

Pedagogy 

The pedagogy and curriculum are designed to enable the students to learn and acquire 

both theoretical knowledge and practical skills in management. A balanced combination 

of theory and practical classes using teaching methods such as lectures, case studies , 

presentations , group discussions, field visits and project work. The Medium of teaching 

is in English only. 

Curriculum 

Comprehensive and updated curriculum designed keeping in mind the varied carrier 

prospects of students based on the expectations and requirements of the industry and 

society. 

In addition to the existing regulations for Post Graduate Programme offered under the  

Choice Based  Credit Semester System(CBCS) at the University, MBA ( full time-CBCSS)  

will have the following additional provisions: 

Student intake 



At present, the total number of initial intake is 38.  In order to encourage the industry 

participation, 10% additional seats be reserved for industry sponsored candidates/ 

defense personnel. There will be no age restriction for seeking admission to MBA 

programme. 

Eligibility for Admission 

 Student having a Bachelor’s Degree from a recognized university under 10 plus 
two plus three system in any discipline with not less than 50 percent marks or equivalent 

grade in aggregate are eligible for admission. The admission will be based on a CUK 

entrance examination/CAT/CMAT/KMAT (Kerala) and Group Discussion / Interview as 

decided by the Admission Committee of Central University of Kerala from time to time. 

Admission Procedure and Reservation: As per existing CBCS regulations of Central 

University of Kerala 

Attendance : As per existing CBCS regulations of Central University of Kerala 

EVALUATION AND AWARD OF GRADES 

Choice Based Credit Semester System (CBCSS) 

The MBA (General Management) degree programme is offered through Choice Based 

Credit Semester system. Under this system subjects are classified into hard core and soft 

core courses. During the third and fourth semester students are required to take 

specialized courses as elective subjects. 

Weightage of Marks: 

 The weightage of marks between Continuous Internal Assessment and End 

Semester Examinations shall be 40 and 60 respectively. 

The distribution of Continuous Assessment (CA) marks will be: 

            (a) Mid-term assessment (average of the best two)          : 15 Marks 

(b) Assignments/ Case analysis       : 10     ” 

(c) Seminar, Presentation, Role plays etc.,.                        : 10     ” 

(d) Attendance          :   5     ” 

             (75% to 80% - 1mark, 80% to 85% -2 marks, 85% to 

              90% - 3 marks, 90% to 95%- 4 marks, above 95%- 5 

              Marks) 

    Total        : 40 Marks 

 

 



Pass minimum: 

For Continuous Assessment (CA) there is no separate minimum for a pass, however, for 

the End Semester Assessment (ESA), the student should acquire  a minimum of 40% and 

in aggregate( CA plus ESA) the student should possess 50% marks for a pass in each 

subject 

Time Limit for the Completion of Programme: 

 As per existing CBCSS regulations of Central University of Kerala 

Classification of Successful Candidates: 

As per existing CBCSS regulations of Central University of Kerala 

Comprehensive viva 

The evaluation will be done internally by the Department.  The students will have to 

attend a comprehensive viva voce examination during II and IV semesters, covering the I 

and II semester subjects in the Second semester and III and IV semester subjects in the 

Fourth semester. 

Orientation Report 

At the end of Second semester, students have to get oriented to various business formats 

for a period of 30 days before the commencement of third semester. During this 

orientation, the students are expected to associate themselves with Business 

organizations/ Entrepreneurial ventures and submit a report. The evaluation of the 

report and the viva voce will be done internally by the Department.  The duly certified 

attendance of the student from the organization needs to be produced at the time of 

submission of report. 

Internship Report/ Independent Research Study 

During the fourth semester, every student of MBA (CBCSS) programme is required to 

undertake a internship work on problem(s) pertaining to their specialisation under the 

guidance and supervision of a member of the faculty. The report on the same has to be 

submitted before the commencement of the fourth semester university examination and 

will have to be undertaken for a period of six weeks. Students shall be deputed for the 

internship work during fourth semester.   

Those who would like to undertake independent research study need to get the title 

approved by the supervisor and the same be undertaken under the close supervision of 

the supervisor at the Department and will have to maintain attendance at the department. 

The project as well the independent research study will have to be undertaken 

simultaneously in the fourth semester. There will be external valuation for the internship 

/ independent research study report. The evaluation for 200 marks will be conducted by 

external examiner(s) duly prepared by the Head of the Department with the approval of 

the Dean, School of Business Studies.    

 

 



Co-curricular activities 

University – Industry Interface 

In order to build and nurture long term relationships with the industry, the department 

frequently conducts special lectures under ‘Knowledge Enrichment Series” by inviting 
practicing professionals and corporate executives so as to infuse confidence and to 

impart various soft skills amongst the students in their business endeavours.  

MOOC/ SWAYAM courses 

Students desirous of taking MOOC/ SWAYAM courses will be given extra credits over and 

above the existing credits for the MBA programme after the approval by the Head of the 

department. 

Any other regulations not mentioned here, will be as per CBCSS regulations in force at 

Central University of Kerala. 

Notwithstanding anything contained in the regulation, the Vice Chancellor for a period of 

three years from the date of coming into force of this regulation has the power to modify 

as may be necessary.   

 

MBA Programme Structure: 

 

I SEMESTER: 

CODE SUBJECT L P C CA ESA TOTAL 

MBG5 101 Principles of Management 4 0 3 40 60 100 

 

MBG5 102 
Economic Analysis and Decision 
Making 

 

4 
 

0 
 

3 
 

40 
 

60 
 

100 

MBG5 103 Financial Accounting and Reporting 4 0 3 40 60 100 

 

MBG5 104 
Geopolitical environment and 
Business innovations 

 

4 
 

0 
 

3 
 

40 
 

60 
 

100 

MBG5 105 Business Environment 4 0 3 40 60 100 

MBG5 106 Marketing Management 4 0 3 40 60 100 

MBG5 107 Statistical Analysis 4 0 3 40 60 100 

MBG5 108 Human Resource Management 4 0 3 40 60 100 
 Communication Lab Non credit course 

  32 0 24 280 420 800 

( L –Lecture hours/week, P- Practicals/week, C- Credits, CA- Continuous Assessment in Marks, ESA- 

End Semester Assessment in Marks, Total in Marks) 

 

 

 

 

 



II SEMESTER: 

CODE SUBJECT L P C CA ESA TOTA
L 

MBG5 201 Information Technology for 
Managers 

4 0 3 40 60 100 

MBG5 202 Legal Aspects of Business 4 0 3 40 60 100 

MBG5 203 Operations Research 4 0 3 40 60 100 

MBG5 204 Research Methods for Managers 4 0 3 40 60 100 

MBG5 205 Operations Management 4 0 3 40 60 100 

MBG5 206 Financial Management 4 0 3 40 60 100 

MBG5 207 Organizational Behavior 4 0 3 40 60 100 

MBG5 208 Management Information System 4 0 3 40 60 100 

MBG5 209 Comprehensive viva 0 0 2 00 50 50 

  32 0 26 320 530 850 

 

 

 

 
III SEMESTER: 

 

  

 CODE SUBJECT L P C CA ESA TOTAL 
 

MBG5 301 
Entrepreneurship Development and 
Small Business Management 

 

4 
 

0 
 

3 
 

40 
 

60 
 

100 

MBG5 302 Strategic Management 4 0 3 40 60 100 
 

MBG5 303 
Corporate Governance and Business 
Ethics 

 

4 
 

0 
 

3 
 

40 
 

60 
 

100 
 Elective –I 4 0 3 40 60 100 
 Elective –II 4 0 3 40 60 100 
 Elective-III 4 0 3 40 60 100 
 Elective-IV 4 0 3 40 60 100 

MBG5 304 Orientation report &viva 0 2 2 00 100 100 

   

28 
 

2 
 

23 
 

280 
 

520 
 

800 

 

 

 

 

 

 

 

 

 

 



Programme Outcome.  

The students will be able to attain the following after completing MBA – General 

Management: 

(i) Knowledge and skills in the areas of critical thinking, creative thinking, oral and written 

communication appropriate to the subject of study and  interpersonal skills  

(ii) Function effectively as an individual, and as a member or leader in diverse teams, and in 

multidisciplinary settings. 

(iii) Ability to assess societal, health, safety, legal, and cultural issues and the consequent 

responsibilities relevant to human values and management practice. 

(iv) Demonstrate capacity for undertaking business research.  

(v) Engage in social interaction, problem solving and ethical decision making. 

(vi) Identify business opportunities, design and implement innovative ideas in business work 

space. 

(vii) Develop the ability to synthesise local and global perspectives in one’s thinking 
and behaviour.  

Programme –specific outcomes: MBA- General Management 

The MBA (General) programme of Department of Management Studies should enable the 

students to attain, by the time of Post-Graduation: 

(i) Ability to  gain a critical insight into the main theories and concepts in business 

management  

(ii) Ability to practically apply the knowledge in varied functional areas of business 

such as Finance, Marketing, Human Resource Management, Operations and 

Systems.  

(iii) Gain the ability to analyse business problems, construct and evaluate 

analytical arguments for business decision making. 

(iv) Communicate effectively with various business stakeholders effectively 

and bring innovative solutions with a professional and entrepreneurial mind-set. 

(v) Ability to analyse the business data, application of relevant analysis, and problem 

solving in the functional areas of business. 

(vi) Encourage student on their professional development by reflecting on their 

subject , orientation study and Internship/ Independent Research Study 

IV SEMESTER: 

 

 CODE SUBJECT L P C CA ESA TOTAL 

MBG5 401 Business Analytics 4 0 3 40 60 100 
 Elective –I 4 0 3 40 60 100 
 Elective -II 4 0 3 40 60 100 
 Elective –III 4 0 3 40 60 100 
 

MBG5 402 
Internship/ Independent Research 
Study (IRS) 

 

0 
 

8 
 

6 
 

0 
 

200 
 

200 

MBG5 403 Comprehensive viva voce 0 0 2 0 50 50 
  16 8 20 160 490 650 
 Grand Total for all the semesters -- -- 93 -- -- 3100 



Programme: MBA- 

 

MBG5101 Principles of Management 

Course Code MBG5101 Semester  I 

Course Title Principles of Management 

Credits 3 Type Core 

 

This is skill development, collaborative, practical, and employability-based course that aims to 

enhance the overall management skills of the students. The course also focuses on the eastern 

and western ethos of management principles contributing to human values. 

Course Description 

The course provides a fundamental exposure to the students on the theories in management and 

practice by contemporary executives with international perspectives. 

Course Outcome 

By the end of the course, students are expected to be able to obtain the following learning 

outcomes. 

1. Knowledge gained:  

● Theoretical concepts on general management 

● The significance and scope of management principles. 

● To acquire the nature of organization, its structure, principles and theories 

2. Skills gained 

● Application of the concepts to the planning and decision making with respect to procedures, 

policies, rules and budgets of an organization. 

● Staffing, directing,controlling and coordination techniques 

3. Competency gained 

● Development of models of planning, leading, staffing and all other management 

responsibilities.  

● Understanding of eastern and western ethos of management 

Course Structure 

The following is a detailed syllabus. ….. 

Module I   

Management: Definition – Nature – Scope and Functions – Evolution of Management thought – 

Contributions of F.W Taylor, Henri Fayol, Elton Mayo, Roethlisberger, H.A.Simon and Peter F 

Drucker- Approaches to the Study of Management- Universality of Management: Indian and 

Eastern ethos – Modern management theories and application- Relevance of management to 

different types of organization – MBO and MBE – (Relevant One or Two Case Studies)  

Module II   

Planning and Decision Making:  Nature, importance and planning process – Planning premises – 

Components of Planning as Vision, Mission, Objectives, Goals, Policies, Strategies, Procedures, 



Programme: MBA- 

 

Methods, Rules, Projects and Budgets – Decision-making – Meaning – Types – Decision-making 

Process under Conditions of Certainty and Uncertainty – (Relevant One or Two Case Studies).  

Module III 

 Organizing:  Nature, purpose and kinds of organization – Structure – Principles and theories of 

organization – Departmentalization – Span of control – Line and staff functions – Authority and 

responsibility – Centralization and decentralization – Delegation of authority – Committees – 

Informal organization – Joint Ventures and Strategic Alliances – Emerging organisation structures 

(Relevant One or Two Case Studies).  

Module IV  

Staffing and Directing: General Principles of Staffing- Importance and techniques of Directing 

(Relevant One or Two Case Studies).  

Module V  

Coordination and Controlling: Coordination: Concept, Need and techniques; Controlling: Objectives 

and Process of control – Devices of control – Integrated control – Special control techniques- 

Contemporary Perspectives in Management.  

Testing & Evaluation (if any) 

● Assignments 

● Case analysis/ Problems 

● Seminar/Project 

● Discussions/ Group activity 

● Internal Tests 
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